
 
Digital Storytelling for Pandemic Times 

 
Instructor: Dr. Swati Bandi e mail:swatibandi@gmail.com 
 
 Course Duration : 90 hours Credits: 3 
 
Course Fees: 6000/- 
 
Objective:  
The power of good storytelling to persuade, to captivate, and to curate worlds for 
diverse people is as old as the story of humanity itself. Over the past decade, digital 
practices have become central to how we continue to tell stories; whether it is Facebook, 
Instagram, Twitter or even WhatsApp! 
As Covid-19 turns the world upside-down, traditional mediums of storytelling – film, 
television, radio, the novel – have had to shift to the digital sphere in order to survive. 
This course can be considered as a ‘study-in-progress,’ casting much needed reflection 
upon digital storytelling in the time of a pandemic. We will look at key spaces where this 
shift is most visible: Film, Journalism, Advertising & Social Media 
 
We have seen that to succeed in this new environment, cultural producers –filmmakers, 
brands, influencers, etc. must ask the question of how to get audiences to engage with 
the narrative when the world itself has changed? Students will analyze current trends 
and practices in the above mentioned fields. We will study date-oriented journalism and 
data and digital-drivencinemas, watch films by amateurs and professionals made 
entirely at home, with found footage; brands that have bent the rules of creativity and 
responded in astounding ways and regular folks who now share their world experiences 
through social media to build community in an uncertain world.  
 
Syllabus 

Unit 1: Digital Storytelling in the Twenty-First Century    15 hours 

a. A short journey into the stories written during and about the Spanish Flu. 
b. An examination of how storytelling has changed since the advent of Internet 
technologies. What has changed with the Pandemic? 
 

Unit 2: Digital Futures: Interactive Storytelling in Covid Times  25 hours
  
a. Watch and discuss Bandersnatch     5 hours 

Reading: “Black Mirror: Bandersnatch could become Netflix’s secret marketing 
weapon” (Jesse Damiani; 2019)  

b. Storytelling – creating and curating content for the Digital Sphere 10 hours 

o A survey of social media – Instagram, Twitter, Snapchat etc. - over the 
past decade 

o What stories do Comics and Memes tell us? 
o Narrative conventions, dimensions, tools  
o Project: Visual storytelling     10 hours 



 A photo essay consisting of 10 pictures that best represent their 
lives at the present moment. The essay will be uploaded on 
Instagram and presented in class 

Unit 3: Storifying News: Data Journalism and the Pandemic    15 hours 
A survey of journalistic coverage of Covid-19 across the world. 
Augmented Realities, Virtual Realities 
Data predictions, anxieties and the ‘curve’  
Project: A short group presentation on the use of digital data by news 
organizations 

 
Unit 4: Screen Stories: Desktop cinemas      15 hours 
 

A study of audiovisual works using only networked and digital screen 
environments.  
The Blair Witch Project,  Eduardo Sánchez, Daniel Myrick, 1999 
Open Windows, Nacho Vigalondo, 2014 
C U Soon, Mahesh Narayanan, 2020 

Unit 5: Screen Stories: Desktop advertising     10 hours 

How are brands reevaluating traditional ideas of advertising? 
What new tools and techniques of advertising are being used to sell products in 
the current Pandemic? 
Eg: Nike, Swiggy, Maggi etc. 

Project: Soundless story 

Use your phone or camera to shoot an social media ad for a product. However, it 
should be without sound. Since ads on social media video ads are automatically 
muted unless the user clicks sound on, you need to create compelling video that 
will make the viewer want to watch the ad. 

 

Final Project: Create a short video story, advertisement or podcast about an issue 
facing us as we live through the pandemic. What do you think is important to record and 
archive for a Covid-free future? What would you like for the next generation to 
understand about this global pandemic? What kind of stories do you think we should be 
telling? Use any platform or tools you want: Twitter, YouTube, Facebook, Instagram, 
Tumblr, a blog or website and post your story there.  

Review and Final Projects presentations –      10 hours 
 
 

 
 
 


